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Dear Readers, 
 
“We are proud to inform 
you that following the 
ICPFSB Strategy and Plan 
of activities, approved by 
the last GA meeting of the 
Commission held in Riga - 
October 2005, form 11 to 
18 June in Bucharest  was 
organized, the first train-
ing course  in the area of 
PFS and Postal Banking .  
The initiative was also pre-
sented , discussed and ap-
proved by the UPU PFSG 
meeting (April 2006).   
  
Several Postal administrations 
those of  Armenia, Belarus, 
Bulgaria, Kenya, Roma-
nia, Ukraine, Senegal, 
and three Postal Banks - 
Postonvi Sporitelna - 
Czech Republic, Post Bank 
of Lesotho and Bancpost  
of Romania sent their repre-

ICPFSB organized in Bucharest its First “PFS and Postal  
Banking”  Training Course    

Participants at the ICPFSB’ Training course 

sentatives to attend the train-
ing.  
 
The Training course Pro-
gram  included several pres-
entations from especially in-
vited leading experts in PFS 
and Postal banking develop-
ment from Netherlands, UPU 
and WSBI. Several successful 
country business cases were 
also presented - Italy Banco-
posta, Czech Republic Postovni 
Sporitelna, Netherlands Post-
kantoren etc. 
 
Through a number of pro-
fessional presentations, 
the participants received a lot 
of useful information and had 
the chance to share their own 
country/institution experience 
in provision of PFS and also to 
share some best practices in 
their relationship with 
postal/banking financial part-
ners. 

Experts from Bancpost SA, 
presented several key issues 
related to some new areas of 
possible cooperation with the 
post as provision of mortgage 
loans and consumer lending 
and very promising new SBB 
business.   
 
The representative of the UPU  
presented the issue for  PFS 
development within the UPU.  
 
The role of Eurogiro in the 
international payment market 
was also presented. The Sev-
eral panel discussions and 
some practical training exer-
cises also were accepted very 
well by the participants. “  
 
ICPFSB Secretariat 
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“Mr. Hans Boon from 
Netherlands presented 
the issue for “Best prac-
tices in (Reform of) 
Postal financial Srevices“  
He made an introduction and 
updated the audience about 

the origin and history of the 
PFS and described the inter-
national trends and last de-
velopments in this area.  
 
Some Best Practice and 
examples were given and 
highlighted and the ra-
tionale for further devel-

opment was explained.   
 
The different  Institutional 
Options and  Implementation 
Issues were also presented. 
 
In conclusion Mr. Boon said 
that “ there is an increased 
international interest in PFS 
Reform “ and underlined that 
there’s “no standard recipes”  
but individual approach per 
country should be applied . 
 
“PFS Reform typically serves 
both public/social interest 
and commercially drives 
interest so the key question is 
to find a balance approach 
and consensus between the 
main stakeholders”.  

“PFS Reform requires a clear, 
dedicated management, 
structure and plan”.   

“Mrs Elena Petculescu - 
ICPFSB President, spoke 
about the need form co-
operation between post 
and post banks in provi-
sion of more and new 
financial products and 
services through the Post 
Office (PO) network. 

She introduced the objectives 
of the Training course and 
outlined the main elements of 
the one week Program.  

Through a variety of presen-
tations and practical exer-
cises the Program provides a   
lot of information about the 
best practice in PFS/Postal 
banking and opportunities 
for exchange of practical 
experience among the par-
ticipants.  

Mrs. Petculescu underlined 
that the training course is 
organized according to 
adopted by ICPFSB GA meet-

ing in Riga (October 2005) 
strategic directions for the 
activates of the Commission 
its ambition to provide an 
open platform for exchange 
of professional knowledge 
and experience among its 
current and future member 
institutions from the inter-
ested  postal organizations 
an postal (post related com-
mercial ) banks. 

By opening the training 
course Mrs. Petculescu ex-
pressed once again,  that 
through this initiative 
ICPFSB’s wants to contribute 
to the successful implementa-
tion of the UPU Bucharest  
Congress Resolution C 47 
which main idea is to link the 
postal and financial worlds 
for provision of better finan-
cial and postal services to the 
customers through more ac-
tive business cooperation 
between the stakeholders and 
effective development and 
utilization of  the postal in-
frastructure.” 

“There are no                   

standard recipes but 

a set of Best                    

Practices and Main 

Options can be pre-

sented and used to 

develop the individ-

ual approach per 

country “ 

“Mrs Elena                       

Petculescu - ICPFSB 

President spoke 

about the need form 

cooperation                     

between post and 

post banks in                  

provision of more 

and new financial 

products and                

services through the 

PO network “ 

Mrs. Elena Petculescu - ICPFSB President  

Mr. Hans Boon - Netherlands  

Useful presentations and interesting discussions at the   

First ICPSFB’ Training Course on PFS and Postal Banking 
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“Ms Dufays from WSBI 
spoke about the reform 
process in the area of 
financial sector services 
and the Impact of the Postal 
& Financial Sector Liberali-
zation.  
 
The main accents of her pres-
entations were to give the 
participants some basic 
knowledge about :  
• Developing Vision and 

Futures 
• Managing a complex 

change process 
• Communicating effec-

tively internally 
• Re-establishing new 

forms of customer rela-
tionship: Creating a cor-
porate customer culture 

• Building Human Knowl-
edge Capital in Postal 
Financial Services 

  
She made an overview of the 
basic principles of the reform 

and the Human resource 
management as a main pre-
requisite for a successful re-
form.  
 
Me Dufays stressed that ” 
This situation raises the fol-
lowing questions:  
- The regulatory and pruden-
tial supervision ? Who should 
it be? 

What about fair competition? 

What about the required 
capital level? 

How to organise the account-
ing and financial flows be-
tween the Post and the postal 
financial 
vices/bank/company? 

What kind of cooperation 
agreement between the Post 
and the postal financial ser-
vices/bank/company? “   

“Mr. Scaduto presented 
the experience of Banco-
posta Italy in provision 
of financial services 
through the PO network. 
In his speech he underlined 
that “BancoPosta is an 
important reality in the 
Italian financial services 
arena “  
Trough 14.000 post offices in 
more than 8.000 Italian 

communities it serves the 
Italian individual customers.   
The post offices are ideally 
situated to provide financial 
services. 
 
About 30% of Italian munici-
pal authorities have the Post 
Office and no bank, another 
30% have the Post Office and 
only one bank branch.  
With more than 19 million of 

post-office savings books and  
4 billion transactions on be-
half of consumers, companies 
and government BancoPosta 
proves it importance of the 
financial market in Italy.  
 
€260 billions are collected by 
traditional products, post-
office savings books, Postal 
Bonds and accounts, 82 mil-
lion pensions (INPS, 
INPDAP, Tesoro) paid cash 
to about  8 million clients 
yearly. BancoPosta has 
around  5.3 million debit 
cards and 2 prepaid cards 
issued. 
 
Mr. Scaduto described 
the BANCOPOSTA’s mis-
sion as “To be the part-
ner of Italian families for 
all financial needs, offer-
ing high quality products 
and services at fair 
prices” 

• Developing Vi-
sion and Futures 

• Managing a 
complex change 
process 

• Communicating 
effectively inter-
nally 

• Re-establishing 
new forms of 
customer rela-
tionship: Creat-
ing a corporate 
customer cul-
ture 

• Building Human 
Knowledge 
Capital in Postal 
Financial Ser-
vices  

Mr. Scaduto                     

described the                     

BANCOPOSTA’s       

mission as “To be 

the partner of                  

Italian families for 

all financial needs, 

offering high                  

quality products 

and services at fair 

prices”  

Mr. Alberto Scaduto - Bancoposta Italy  

Mrs. Laurie Dufays - WSBI 
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“Mr. Seidl spoke about 
the Strategy of PSB and 
the importance of utiliasation 
of the postal networks for 
provision of financial ser-
vices . 

He  presented the current 
status of the business 
model of PSB,  its image, 
client base, main prod-
ucts and distribution 
concept, the communica-
tion practice and the 
price and HR policy, 
overview of the Opera-
tions. 

A special attention was given 
to the PSB business strategy 
for 2005-2017 reflecting the 
new contract with the Czech 
Post (ČP) 

The Major implications in 
this contract are: 

• Clear specification of 
costs per transaction 

and product 

• Cancellation of fixed 
payment  

• PSB is free to distribute 
also outside the ČP net-
work 

• Changes in the ČP ser-
vice model (reduction of 
specialized counters, 

multi-level scheme) 

• Training and motivation 
of ČP employees under 
full control of PSB 

In conclusion Mr. Seidl un-
derlined that  PSB strives to  
Modern, friendly bank for the 
whole life offering good value 
for money” 

“Mr. Huisman made a 
short introduction of 
Postal Vision. It  was 
founded 25 years ago  with a 
main aim to provide formula 
building & concept develop-
ment solutions for Postal-and 
post bank retail offices and 
IT needs. The Postal Vision 
team is capable to develop 
customized hardware solu-
tions for modernization of the 

Post Office infrastructure 
and also to provide the 
needed Consultancy. 

 He presented the main Soft-
ware products dedicated to 
postal/postal banking busi-
ness entities which are as 
follows:                                            
•Postal Vision II                                      
•IQ card postbank payment 
solution                               

•EPOS Arel retail 

 Mr. Husiman explained also 
the main Basic strengths of 
the Post is a worldwide tri-
ple-A brand. 

Based on this short introduc-
tion the participants in the 
training were divided into 4 
Groups with the aim to fulfill 
the following Mission: 

Read the Esperanto Post 
documentation and the Coun-
try X details and develop a 
formula plan to transform 
Esperanto Post according to 
world standards to a triple-A 
brand. Focus on the front 
office 

By developing a suitable 
Marketing mix of 5 P’s and 2 
sub P’s (Personnel, Price, 
Product –Physical distribu-
tion, Place –Physical evi-
dence and Promotion),  each 
grope prepared and pre-
sented a outline of a plan for 
transformation.” 

“He  presented the 

current status of the 

business model of 

PSB,  its image,             

client base, main 

products and distri-

bution concept, the 

communication 

practice and the 

price and HR policy, 

overview of the           

operations”  

“It  was founded 25 

years ago  with a 

main aim to provide 

formula building & 

concept                              

development                     

solutions for               

Postal-and post 

bank retail offices 

and IT needs”   

Mr. Vincent Huisman - Postal Vision Group  

Mr. Mirolav Seidl - Postal Saving Bank 
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“Mr. Dan Grigoriu 
Pancpost spoke about the  
Romanian mortgage 
market. As he underlined : 

“-The mortgage market 
represents less than 2% of the 
GDP                                                             
-The market is suppose to 
grow with some 700 -1000 
mil EUR per year for the fol-
lowing 3-5 years                                            
- The preferred lending cur-
rency is EUR, but progress 
have been made in RON lend-
ing                                                   
- Romanians aim to own 
their home instead of renting 
one                                                                  
- Romania is a “hot spot” for 
real estate developers: yields 
are higher than in Western 
Europe or even than other 
emerging markets                                 
- It is estimated that Bucha-
rest alone needs around 
30.000 new apartments in 
the next 3 years in order to 
set an equilibrium between 

supply and demand                                  
- Many multi-million EUR 
projects are under way” 

The bank is trying to respond 
those challenges by adapting 
its organizational structure 
to the market needs. Through  
a greater specialization 
achieved Mr. Gridogiu ex-
plained that now:  

“-Retail is divided in 3 areas: 
Mortgage, Consumer and 

Small Business    

- Each area is considered a 
“business unit” –a bank 
within the bank                                        
- At the branch level, the sales 
officers are also specialized: 
MLO , CLO, SBO” 

The crucial  element is the  
application of the right mar-
keting mix , said Mr. Grig-
oriu in conclusion”  

“Mr. Philippos Kara-
manolis - BancPost SA, 
spoke about the Consumer 
Lending Business (CLB). 
This includes provision and 
offering of:     

Consumer Loans                  
Credit Cards                             
Overdrafts Merchant 
Business (POS terminals)       
Point of sale financing 
(installment loans / “fast 

credit”)                                            
Car Loans 

He underlined that Eurobank 
EFG is a market Leader in SE 
Europe.  EFG Eurobank is the 
leading provider of credit 
card and consumer finance 
services in the region through 
its majority owned banks in 
Bulgaria, Romania, Serbia 
and Montenegro and Greece. 
The figures speak by them-

selves:   

Bancpost                             
Market Share 8%•Credit 
cards ~ 45% 

Postbank                                  
Market Share 9%•Credit 
cards ~ 40% 

Eurobank                                     
Market Share 30%•Credit 
cards ~ 35% 

As Mr. Karamanolis con-
cluded “We are not afraid to 
take risks”.  

Bancpost is the exclusive 
issuer and acquirer of 
American Express credit 
cards in Romania. “The 
cards are designed with 
unique features for the 
market – targeted to con-
sumers who expect only 
the best” Mr. Karamanolis 
said. “ 

“Romania is a “hot 

spot” for real estate 

developers: yields 

are higher than in 

Western Europe or 

even than other 

emerging markets “                  

“He underlined that 

Eurobank EFG is a 

market Leader in SE 

Europe.  EFG                

Eurobank is the 

leading provider of 

credit card and                    

consumer finance 

services in the             

region through its 

majority owned 

banks in Bulgaria, 

Romania, Serbia 

and Montenegro 

and Greece. “  

Mr. Philippos Karamanolis - Bancpost 

Mr. Dan Grigoriu - Bancpost  
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“Antoanella Bostinaru - 
Bancpost SA,  spoke about 
the  “Building Small Business 
Banking in Romania”. She 
made a general introduction 
 and presented  informa-
tion concerning Romanian S
MEs.  SMEs  are 
the vast majority of Romania
n enterprises. 

According to Mrs. Bostinaru  
“Small business means BIG 
business”. SBB has a  “Real 
economic driver,  

Huge growth potential for 
Romania and it is Foremost 
banking priority across the 
globe. Its clients are “Clients 
with the most prominent 
banking relationships”. 
Banks have recognized the 
differences of this segment 
recently. 

“Small businesses 
=everyday people with 
everyday problems” 

The presenter conveyed a 
message that” Small business 
banking customers have a 
dual nature as far as their 
banking needs are concerned.  

The combination of business 
and personal needs composes 
their banking worthiness and 
behavior which makes emi-
nent the overall customer 
assessment prior to making 
value propositions”.  

 “Small Business Banking 
is a KEY STRATEGIC 
PRIORITY” 

Small Business Banking –
Business Unit - a “ branch “ of 
the Retail “ tree ” - A “ bank 
within the bank “. The unit is 
“Specialized in managing the 
small business clients” and 
offer eng “Special range of 
products and services for 
small business clients”. “  

“Mr.Serguei Nanba - 
UPU presented the issue 
for PFS development within 
the UPU in a presentation 
entitled “Vision and Strategy 
for Postal Payment Services 
and Creation of a worldwide 
electronic payment network 
(WEPN)” 

Speaking about the mission 
of the Universal Postal Union 
which is to “Develop social, 

cultural and commercial 
communications and support 
economic development of its 
member countries through-
out the single postal territory 
by the efficient operation of 
the postal services” Mr. 
Nanba outlined the new 
opportunity which provides 
the Global development of 
remittances. According to the 
latest World Bank report:-
officially recorded remit-

tances raised  to  €232 bnin 
2005, up from $131 bnin 
2000.  Remittances are the 
largest source of external 
capital in many developing 
countries.  The   Post Office 
Network is the most extensive 
worldwide physical distribu-
tion network with over 650 
000 distribution outlets. This 
creates many opportunities 
and growth potential for 
posts from electronic pay-
ment traffic.  

Mr. Nanba underlined  
that the creation of the 
WEPN would “Connect all 
postal operators of all UPU 
members by maximizing on 
UPU’s IFS Network and fa-
cilitate inter connection with 
other networks”. At present  
UPU is a provider of an end-
to-end IT solution for elec-
tronic postal payment ser-
vices through its Interna-
tional Financial System (IFS) 
and the various solutions it 
provides - STEFI, IFS 
Light, IFS and QCS. “ 

“Small Business 

Banking – Business 

Unit , a “ branch “ of 

the Retail “ tree ” -          

A “ bank within the 

bank “.   

 “The mission of the 

Universal Postal 

Union which is to 

“Develop social,  

cultural and               

commercial                

communications 

and support                  

economic                       

development of its 

member countries 

throughout the              

single postal                 

territory by the            

efficient operation 

of the postal                

services” 

Mr. Serguei Nanba - UPU  

Mrs. Antoalella Bostinaru - Bancpost 
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“Mrs. Elena Ungureanu  - 
Country Executive Busi-
ness Development Visa 
International CEMEA, 
made a short presentation 
about Visa by mentioning 
that there is “1.3 billion Visa 
cards in circulation around 
the world” and that Visa card 
is “accepted at more than 24 
million merchant locations in 
more than 160 countries”. 
Through Visa the cardholders 
have “cash access at more 
than one million ATMs” and 
Visa has  “more than US$4 
trillion in global card sales 
volume. Visa is  “capable of 
processing more than 6,200 
transactions a second”. The 
Company has more that 
“6,000 employees world-
wide” and serves “20,000 
member financial institu-
tions” 

 
In Romania as Mrs. Un-
gureanu said, Visa is 
“the preferred payment 

partner. “Visa was the first 
international payment or-
ganization to enter Roma-
nia. The first card accepted 
in Romania was a Visa card. 
The first card issued in Ro-
mania was a Visa card. The 
first chip card transaction in 
Romania was with a Visa 
card. The first chip card in 
Romania was a Visa card” 

 
Mrs. Ungureanu described 
in conclusion also the com-

pany’s “future challenges” 
as:  

•Continue to diversify the 
Visa portfolio 

•Focus on stimulating card 
use at merchants  

•Continue to expand card 
acceptance infrastructure 

•Focus on supporting chip 
migration  

“Mr. Piti -  Bancpost  
S.A. presented the issue for 
development of the Bancpost 
network. Until 2005, as he 
mentioned, the network is 
“one of the largest net-
works within the Roma-
nian banking system” 
with “relatively good 
coverage of the coun-
try”.  
 
The network also is ”used as 

a distribution channel for the 
big multinational banks”.  
 
Mr. Piti underlined that after 
2005 Bancpost has changed 
its “business model” towards 
a great  centralization. The  
“branches has been trans-
formed in point of sales for 
retail products”. “Transac-
tional”  business has been 
channeled towards alterna-
tive distribution channel : 

pensions distributions, chil-
dren allowance.  
The new approach has the 
following objectives:  
  
“- minimize cost of premises 
-modernize the way our 
branches look 
- extinguish teller booths, 
merging of platform, special-
ized officers & teller area 
- equip branches with latest 
technology                                        
- one stop shop for all market 
segments” 
 
In conclusion Mr. Piti said 
that  this approach  will lead 
to: “Improving service and 
productivity, Reviewing the 
operational flows, Simplify-
ing the forms , Customer 
care –training sessions, Hir-
ing young, dynamic and 
enthusiastic persons 
Increase the number of auto-
mated operations –APS De-
creasing the average FTP/ 
unit : 18 to 13” 

“Visa card is                  

accepted at more 

than 24 million mer-

chant locations in 

more than 160 coun-

tries”. Through Visa 

the cardholders 

have “Cash access at 

more than one             

million ATMs” and 

Visa has  “More 

than US$4 trillion in 

global card sales 

volume. Visa is  

“capable of                   

processing more 

than 6,200 transac-

tions a second” 

“the network is             

one of the largest 

networks within the 

Romanian banking 

system” with 

“relatively good  

coverage of the 

country” 

Mr. Dorel Piti - Bancpost SA 

Mrs. Elena Ungureanu - Visa International CEMEA 
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“In his presentation 
Mr.S.Rose  from Eu-
rogiro explained that Eu-
rogiro is “A co-operation of 
banks and postal organiza-
tions established in 1989 as 
account network”. It is “a 
network for electronic ex-
change of international pay-
ments in production since 
May 1992.”  

Eurogiro is “focused on 
cross-border transac-
tions in the low-value 
payment market” and it 
has “ strong alliance part-
ners; 

– Western Union 
– Federal Reserve Bank of 
the US (FED) 
– VISA Europe (Visa Direct) 
– UPU; Universal Postal Un-
ion 
– SWIFT 
 
Mr. Rose underlined that 
Eurogiro offers a  wide range 

of products: 

• Payment transfers 
– standard (max. 3 days) 
and urgent 
• to accounts with members 
• to accounts with 3rd banks 
• Money orders 
– standard 
– TMO, semi urgent cash 
– Western Union urgent cash 

• Bulk and pension payments 
 
He spoke also about the im-
portance of the remittance 
market. This market is esti-
mated at 200-300 billion US 
dollars with growth expecta-
tions +10%, and the postal 
organizations  are very well 
suited to serve this very 
promising market . “ 

“Mr. Hans Boon - Nether-
lands, made a short in-
troduction on the issue 
for Micro financing. He 
questioned the audience 
“What is it; who of you pro-
vide Micro Finance” 

“According to UN Blue Book 
on Financial Inclusion Mr. 
Boon said: 

 •2005 was the International 
Year of Micro credit 

•there is an Initiative of U.N. 
and Multilateral organiza-
tions to reduce poverty 
(Millenium Goals) 

•One of the  ways of reducing 
poverty is providing access to 
financial services 

•An estimated1 billion poor 
people do not have access to 
basic financial services” 

 He questioned the audience 
about: 

“Are Postal Banks and Post 
Offices in the business of Mi-
cro Finance ?                                   
What can Postal Banks and 
Post Office (better/ more) do 
to serve the market of the un 
(der) banked and the poor ? 
How can Post Offices and 
MFIs work together ?                    
What are qualifications or 
prerequisites?                                  
Products (Payments, Sav-
ings, Loans, Remittances ) 
Network ( MFI in Post Offices 
, Postal agencies in MFIs ?)                 
Systems and Datacom Net-
works (share, in/outsouring 
?)” 

The improving of Micro Fi-
nancing through the Post 
office networks requires 
development of the relevant 
action plans.” 

 “Eurogiro is a              
co-operation of 

banks and postal 
organizations                 

established in 1989 
as account             

network”. It is “a                  
network for                 

electronic exchange 
of international 

payments in                   
production since 

May 1992.”  

Are Postal Banks 
and Post Offices in 

the business of            
Micro Finance ? 

                                   
What can Postal 
Banks and Post             

Office (better/ more) 
do to serve the               

market of the un 
(der) banked and 

the poor ? 

 How can Post               
Offices and MFIs 
work together ?                    

What are             
qualifications or 

prerequisites? 

 Systems and                        
Datacom Networks 

(share, 
in/outsoursing ?)” 

Mr. Hans Boon - Netherlands  

Mr. Soren Rose - Eurogiro  
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22 June, 2006 - [Press 
Release] 

”The Post Office® today an-
nounced plans to install an 
extra 500 free-to-use auto-
mated teller machines 
(ATMs) in its branches - on 
top of the 1,000 it had al-
ready committed to roll out 
within the next five years. 
 
Alan Cook, Managing Direc-
tor of Post Office Ltd, said the 
expansion in free-to-use 
ATMs underlined the Post 
Office®’s vision to be a uni-
versal provider of free cash 
access for its customers. 
 
The Post Office®, under an 
agreement with its financial 
services partner, Bank of 
Ireland, announced last sum-
mer that 1,000 free-to-use 
ATMs would be installed in 
the network. The Post Office 

also confirmed its intention 
to withdraw from its involve-
ment with third party fee-
charging ATM suppliers. 
 
Following a review of its 
14,300-strong branch net-
work, the Post Office® is 
identifying additional sites 
where it is economically fea-
sible to replace existing third 
party surcharging ATMs 
with their new free-to-use 
ATM service. The Post Of-
fice® is also identifying more 
new sites that are suitable for 
free-use cash machines. It is 
anticipated that installations 
will soon hit an average of 10 
per week. 
 
The Post Office® recently 
installed a free-to-use ATM 
service at the Speke branch in 
Liverpool, replacing a fee-
charging ATM. Since install-
ing the free ATM service, use 

of the cash machine has al-
ready increased seven-fold. 
Mr. Cook said: "The expan-
sion in free-to-use ATMs in 
Post Office® branches com-
plements the free cash access 
service we offer at the 
counter on behalf of 19 banks 
and building societies. 
 
"More than one million free 
cash withdrawals are made 
every day at the Post Of-
fice®, making us the largest, 
free-to-use cash network in 
the UK. But we want to do 
more; our goal is to be able 
to offer every one of over 25 
million customers who visit 
us every week access to their 
cash free of charge - no mat-
ter who they bank with - 
across the counter in every 
branch and, where it’s eco-
nomically feasible, via a cash 
machine as well." 
 

Post Office® launches new way to protect your lifestyle  

19  June, 2006 - [Press 
Release] 
 
”. Can save customers over 
£2                                                                  
.8 billion each year1 
. One of the cheapest forms of 
payment protection on the 
market 
. Take out ONE policy to 
cover your financial commit-
ments 
 
The Post Office® has taken 
another step into the finan-
cial services sector by launch-
ing on 19th June a new style 
of payment protection insur-
ance. 
 
It will offer one of the cheap-
est and most flexible forms of 
payment protection on the 
market - at £4.50 per £100 of 
cover - beating the banks and 
major high street lenders. 
 

Called Lifestyle Protection, it 
can cover more than just 
your debts by protecting up 
to 60 per cent of your gross 
monthly income. It offers 
significant savings against 
many other payment protec-
tion policies - up to £750 on 
personal loans2 and £200 on 
credit cards3. And you can 
cover all your outgoings un-
der just one policy. 
 
Lifestyle Protection has been 
designed to offer customers a 
fair deal, responding specifi-
cally to the negativity sur-
rounding overpriced PPI 
(payment protection insur-
ance) cover, as outlined by 
Citizens Advice in its 
"Protection Racket" paper4. 
 
Post Office® Managing Di-
rector, Alan Cook, said: 
"There are widespread con-
cerns that people taking out 
payment protection insur-
ance are being unfairly 
treated.  

"They’re often charged a high 
premium then aren’t able to 
claim because of the small 
print. We want to change 
that. We are challenging the 
market with this new stand-
alone product, which offers 
cover where others don’t such 
as for back and stress-related 
conditions, and payment for 
the whole period you’re off 
work for up to a year.  
 
"Lifestyle Protection is trans-
parent, offers great value 
and is easy to understand. 
We want our customers to 
make an informed choice." 
 
The current PPI market is 
worth £5.4bn and this launch 
comes at a time when the 
OFT is carrying out a de-
tailed study of the existing 
PPI market, due to report at 
the end of 2006.” 

Post Office® to install 1,500 free ATMs in branches  

“The Post Office®  

has taken another 

step into the                  

financial services 

sector by launching 

on 19th June a new 

style of payment 

protection                        

insurance” 

”The Post Office® 

today announced 

plans to install an 

extra 500 free-to-use 

automated teller 

machines (ATMs) in 

its branches - on top 

of the 1,000 it had 

already committed 

to roll out within the 

next five years” 
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21 June, 2006 - [Press 
Release] 

“Original or fake? These 
days, this question has be-
come just as vital for online 
banking users as for art col-
lectors, with Internet frauds 
able to create remarkably 
genuine-looking bank web-
sites and e-mails in an at-
tempt to persuade bank cus-
tomers to part with their ac-
count details. Increasingly, 
criminals are also sending 
trojans to spy on confidential 
data. These malicious pro-
grams sit in the background 
on the customer’s PC and 
collect data such as pass-
words, PINs (personal identi-
fication numbers) and TANs 
(transaction numbers). 

Good detective skills alone 
are not enough to unmask 
Internet fraud. Nevertheless, 
the number of options avail-
able to online banking users 
who want to protect them-
selves against these dangers 
and learn to recognise fakes 

more easily is greater than 
generally assumed. If cus-
tomers and their bank work 
together, the bank’s high se-
curity standards can have the 
desired effect. 

Keeping an eye out for 
nasty surprises  
When walking around town, 
it goes without saying that 
you keep your purse safely 
concealed. Bank customers 
who use the Internet should 
apply the same degree of 
caution in keeping their ac-
count details safe from the 
eyes of would-be pickpockets: 
anyone who carelessly gives 
others access to data, pass-
words, PINs (personal identi-
fication numbers) and TANs 
(transaction numbers) can 
become a victim of Internet 
fraud. Fraudulent behavior 
always requires some kind of 
“negligence”, be it an insuffi-
ciently protected PC or a 
complacent user. 

A well-protected com-
puter turns away un-

wanted guests  
In the same way as an open 
window is an invitation for 
thieves, an unprotected com-
puter attracts Internet crimi-
nals and allows viruses and 
trojans to flourish. This 
means that the first and most 
important step in ensuring 
safe surfing and online bank-
ing is a well-protected PC. 
There are three key factors in 
making a computer safe from 
attacks: firstly, the operating 
system should be updated 
regularly. Using an obsolete 
operating system is like leav-
ing the barn door wide open 
for undesirable data. As 
frauds are always coming up 
with new scams, users should 
also update their virus scan-
ners on a daily basis. And 
finally, firewalls are vital to 
every computer’s security. A 
firewall acts as a bouncer, 
checking the identity of any-
one who wants to “get into 
the computer”. Unwanted 
guests are turned away.” 

Posta Slovenija Records Profit in 2005  

5  June, 2006 - [PSlovene 
Press Agency STA]  

”Posta Slovenija, the 
Slovenian postal com-
pany, made a net profit 
of SIT 3.6bn (EUR 15m) 
in 2005, which is its best 
result ever, the general 
manager of the company 
said at Thursday's press 
conference.  

According to Ales Hauc, the 
company saw its sales reve-
nues rise 10% to SIT 49.9bn 
(EUR 208m) in 2005, beating 
forecasts by 5%.  

Meanwhile, operating costs 

rose less than 1% to SIT 
45.1bn (EUR 188.2m) in the 
year, allowing the company 
to report a record-breaking 
profit, Hauc said. He added 
that the strong performance 
is a result of an increase in 
the volume of mail carried 
and improved productivity, 
as well as higher prices. 

 He said the company fore-
casts a 5% rise in revenues 
this year, while costs are to 
rise by 10%. Consequently the 
net profit is to be somewhat 
lower than last year.  

Hauc reiterated that the one 
of the priorities for this year 
was the selection of a strate-
gic partner and improved 

cooperation with postal com-
panies in nearby markets.  

Posta Slovenija is in talks 
with the Austrian, German 
and French postal companies 
and some other postal insti-
tutions, he explained, adding 
that a decision on the strate-
gic partner should be known 
in the autumn.  

However, the management 
believes that Posta Slovenija 
should remain Slovenian 
hands.  

He also said that the com-
pany was looking to make a 
bigger stand on the logistics 
“market. 

Postbank: Putting a stop to online fraud  

What are the threats?/ How can I protect myself effectively?/ Tips for recognising 
fraudulent tricks 

“As frauds are                 

always coming up 

with new scams, 

users should also 

update their virus 

scanners on a daily 

basis”  

 “Posta Slovenija, 

the Slovenian postal 

company, made a 

net profit of SIT 

3.6bn (EUR 15m) in 

2005, which is its 

best result ever, the 

general manager of 

the company said at 

Thursday's press 

conference” 

“If customers and 

their bank work  

together, the bank’s 

high security stan-

dards can have the 

desired effect” 
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15 June, 2006 - 
[Expansion]  

”The aspirations of Span-
ish state-owned postal 
services operator Cor-
reos are much more mod-
est than those of its coun-
terparts in other Euro-
pean countries, after rec-
ognising that the com-
mercial agreement be-
tween Correos and Ger-
man counterpart 
Deutsche Post never 
really worked.  

According to Correos 
chairman Jose Damian 
Santiago, the arrange-
ment did not work be-
cause Correos was trying 

to sell products that did 
not take into account the 
target market of custom-
ers who visited Correos 
branches.  

This failure has not 
stopped Correos and its 
German counterpart 
from launching a new 
brand of financial prod-
ucts, BanCorreos.  

Last April, the two op-
erators signed an agree-
ment to launch this 
brand. Mr Santiago has 
indicated that BanCor-
reos will try to recapture 
the spirit of Caja Postal, 
the postal services' sav-
ings bank which was sold 

in the 1990s.  

The first efforts at mar-
keting will be aimed at 
Correos employees and 
their families.  

Correos aims to launch 
BanCorreos before the 
summer.”  

Poste Italiane Wants German-Style Postal Privatisation  

2  June, 2006 - [CEP Re-
search]  

”Poste Italiane, the Italian 
state-owned postal operator, 
could envisage privatisation 
in several stages like 
Deutsche Post, according to 
CEO Massimo Sarmi. Com-
menting that estimates of a 
company value of up to €10 
billion are “realistic”, Sarmi 
told media representatives 
that the gradual privatisa-
tion carried out in Germany 
was a model for Italy. But he 

also said that other options 
than a flotation were imagin-
able, such as a part-sale to 
institutional investors. Due 
diligence in preparation for 
an IPO has now been com-
pleted.  

The Italian state owns 65% of 
the postal operator while the 
remaining 35% stake is held 
by the public savings bank. 
No talks had yet been held by 
the country’s new govern-
ment, according to the postal 
chief.  

Sarmi also reiterated that 
Poste Italiane is in talks with 

international logistics groups 
over a parcels alliance. 
Sarmi had said earlier this 
year that Poste Italiane 
would present a new strategy 
in July which could include a 
strategic partnership in the 
logistics sector.” 

 

 
 

Correos to Change Strategy   

 7 June, 2006 - [Giorgio 
Pogliotti, Il Sole 24 Ore]  

”The Italian treasury and 
state-owned investment 
group Cassa Depositi e 
Prestiti stand to receive a 
dividend of 117.8m euros 
from Italy's post office, 
Poste Italiane. In 
previous years, all 
profits have been re-
invested in the business, 

but Poste Italiane's CEO, 
Massimo Sarmi, said 
that the decision to pay 
out 50 per cent of last 
year's net profit figure 
(349m euros) was 
testament to the solidity 
of the group.  

In 2005, Poste Italiane saw 
turnover increase by 13.6 per 
cent to more than 16bn euros, 
with particular growth in the 

insurance sector (+31.3 per 
cent).  

Operating profits went 
up by 23.3 per cent to 
1.01bn euros, 
profitability rose by 5.7 
per cent and there was 
an increase in 
investments from 576m 
to 631m euros. 

“Operating profits 

went up by 23.3 per 

cent to 1.01bn euros, 

profitability rose by 

5.7 per cent and 

there was an 

increase in 

investments from 

576m to 631m euros” 

“Poste Italiane, the 

Italian state-owned 

postal operator, 

could envisage             

privatisation in                 

several stages like 

Deutsche Post,              

according to CEO 

Massimo Sarmi” 

Poste Italiane Delivers First Dividend 

“Last April, the two 

operators signed an 

agreement to launch 

this brand. Mr 

Santiago has                  

indicated that Ban-

Correos will try to 

recapture the spirit 

of Caja Postal, the 

postal services'                

savings bank which 

was sold in the 

1990s” 
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12 June, 2006 - [Press 
Release] 

“The Universal Postal 
Union has been granted 
observer status by the 
International Organiza-
tion for Migration (IOM).  

Speaking during the 91st 
special session of the IOM 
governing body in Geneva, 
UPU Director General 
Edouard DAYAN emphasized 
the important role of the 
worldwide postal sector in 
providing the world's grow-
ing migrant population with 
access to secure, effective and 
affordable money transfer 
services. In this way, the 
postal sector is helping to 

reduce poverty in developing 
countries and to promote 
their social and economic 
development.  

The Director General of IOM, 
Brunson McKINLEY, said 
that the strength of the postal 
network is a powerful asset 
and that money transfers 
through the postal network 
could contribute to the man-
agement of remittances.  

He called the UPU and IOM a 
"natural couple" for tackling 
problems relating to remit-
tances.  

A High-Level Dialogue on 
International Migration and 
Development, including dis-

cussions on remittances, will 
take place during the United 
Nation's General Assembly 
on 14 and 15 September 
2006.  

Meanwhile, IOM and The 
Hague Process on Refu-
gees and Migration have 
published a report that 
further explains the im-
pact of migrants' remit-
tances on development.” 

  

 

UPU and IOM: Natural Partners in Facilitating Migrants' 
Remittances 

 12 June, 2006 - [Press 
Release] 

”Kenya, host country of 
the 24th Universal Postal 
Congress, has named 
Cyrus Kibera MAINA as 
Chairman Designate of 
Congress.  

Mr. Maina is also directing 
preparations for the Con-

gress, which will take place 
in Nairobi from 13 August to 
3 September 2008.  

He is a professional adminis-
trator with extensive experi-
ence in coordinating govern-
mental activities and public 
services, and has also served 
as liaison between the gov-
ernment and organizers of 
key international confer-

ences. Mr. MAINA met 
with UPU Director Gen-
eral Edouard DAYAN and 
senior staff at UPU head-
quarters from 6 to 8 June 
2008 to acquaint himself 
with the activities and 
strategies of the UPU and 
the procedures of Con-
gress.” 

”Kenya, host                    

country of the 24th                   

Universal Postal 

Congress, has 

named Cyrus Kibera 

MAINA as Chairman 

Designate of                   

Congress” 

Kenya Appoints Chairman Designate of Congress 

“The Universal 

Postal Union has 

been granted ob-

server status by the                   

International                   

Organization for 

Migration (IOM)” 
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“The bank will open 

branches in post 

offices around the 

country, which              

already offer some 

financial services”  

 Non European experience and PFS development practice 

Selected news from Africa, ME and Asia   

“A coalition of 9               

associations from 

the U.S., Europe and 

Canada,                           

representing a 

range of service                   

industries, today 

jointly submitted 

comments to two 

Japanese                           

government                     

agencies calling on 

the government to 

ensure "equivalent 

conditions of                    

competition" prior 

to any expansion by 

Japan's postal                

financial business 

companies” 

Asia 

27 June, 2006 - [PR News 
wire ] 

“A coalition of 9 associa-
tions from the U.S., 
Europe and Canada, rep-
resenting a range of ser-
vice industries, today 
jointly submitted com-
ments to two Japanese 
government agencies 
calling on the govern-
ment to ensure 
"equivalent conditions of 
competition" prior to any 
expansion by Japan's 
postal financial business 
companies.  

In the comments, the coa-
lition also called for "a 
clear, predictable, and 
transparent process" in 
the privatization of Ja-
pan Post.  

The associations are the 
American Chamber of 

Commerce in Japan, 
American Council of Life 
Insurers, American In-
surance Association, As-
sociation of British In-
surers, Canadian Life 
and Health Insurance 
Association, Coalition of 
Service Industries, Euro-
pean Business Council in 
Japan, U.S. Chamber of 
Commerce, and U.S. Ja-
pan Business Council.  

The Japanese govern-
ment is currently prepar-
ing for privatization of 
Japan Post's three busi-
nesses, including Kampo 
(postal life insurance), 
and Yucho (postal sav-
ings), the largest finan-
cial institutions in the 
world.  

The successors to Kampo 
and Yucho, the Postal 
Insurance Corporation 
(PIC), and the Postal 
Savings Bank (PSB) re-

spectively, will be placed 
under a 100% govern-
ment-owned holding 
company starting in Oc-
tober 2007 as a result of 
legislation passed last 
year.  

The associations have 
long called for reform of 
Japan Post to be carried 
out to ensure that a level 
playing field is achieved 
for all market partici-
pants in Japan's market-
place prior to its busi-
ness expansion. 

International  Coalition Call for Equivalent Conditions of 
Competition In Japan's Postal Privatization                            
Implementation  

China to Inaugurate Postal Savings Bank by End of Year  

28 June, 2006 - [FT]  

“China Postal Savings 
Bank is expected to open 
for business by the end of 
this year, a senior bank-
ing official revealed 
Monday.  

A China Banking Regulatory 
Commission official, who 
spoke on condition of ano-

nymity, told Xinhua prepara-
tory work for the new bank 
should be completed within 
six months.  

The bank will open 
branches in post offices 
around the country, 
which already offer some 
financial services.  

China's State Council, or the 

Cabinet, already gave the 
nod to the bank a month ago.  

The CBRC official said that 
China Postal Savings Bank 
will be managed according to 
stringent corporate govern-
ance featuring a board of 
directors, a board of supervi-
sors and senior management. 
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“After private              

operators took over 

the parcels and 

packets segment of 

the postal market in 

Ghana a few years 

ago, the money and 

postal order                   

services of Ghana 

Post are facing new 

challenges from         

private remittance 

operators” 

Ghana: Ghana Post Faces Threat From Private                           
Remittance Operators 

“Emirates Post has 

therefore devised a 

business strategy 

that will see it               

entering new areas, 

such as logistics, 

cargo, financial ser-

vices and others” 

23 June, 2006 - [Accra] 

 “After private operators 
took over the parcels and 
packets segment of the postal 
market in Ghana a few years 
ago, the money and postal 
order services of Ghana Post 
are facing new challenges 
from private remittance op-
erators. 

"The Ghana Postal Service 
has come under formidable 
siege", is what the former 
communications minister, 
Hon. Albert Kan Dapaah, 
said during the 25th ordinary 
session of the Pan African 
Postal Union (PAPU) admin-
istrative council meeting in 
Accra yesterday. 

He also described the growth 
in electronic communication 
as a frightening situation to 
the development of postal 
services in Ghana as more 
people now use the electronic 
mail than ever. The current 
minister of interior, Mr. Kan 

Dapaah, said bold, radical 
and innovative changes are 
needed to transform and turn 
whatever setbacks the indus-
try has suffered to the advan-
tage of the industry. He said 
Africa would need the moral 
support, ideas, guidance and 
financial support from the 
international community to 
respond adequately to the 
challenges in the industry. 

He called on the assembly to 
consider re-introduction of 
instrument to facilitate postal 
savings to support rural 
credit operatives to have ac-
cess to financial services rele-
vant to their specific needs. 
"Council must also consider 
the need to redesign and de-
velop interoperable networks 
among African states to form 
the platform for the moderni-
zation of the postal network 
and improvement of postal 
operations capacities". 

He urged all the delegates 
that in considering the devel-

opment plan for Africa 
(PDPA) for the 2006-2008 
period, the council should be 
mindful of peculiar circum-
stances so as to enable the 
Universal Postal Union 
(UPU) support and assist 
Africa in implementing ap-
propriate measures that will 
ensure lasting development 
of the African postal sector. 

He said the government is 
committed to supporting 
Ghana post to develop ICT-
enabled post offices in rural 
areas. The managing direc-
tor of Ghana Post, Mr. Kofi 
Dua Adonteng, said his outfit 
is exploring effective ways of 
entering the internet café 
market and has established 
on a pilot basis an internet 
café in Ho, which is doing 
quite well. 

He said the main stumbling 
block to postal administra-
tion in Africa is inadequate 
finance to expand, especially 
in the ICT section.” 

Africa 

ME 

Emirates Post allocates Dh130m for projects  

15 June, 2006 - [Khaleej 
Times ] 

“DUBAI — Emirates Post has 
allocated a special budget for 
investments this year which 
include Dh130 million for 
new projects, Dh120 million 
for investment in financial 
markets and Dh50 million for 
acquiring new companies, 
said a top government offi-
cial. 
 
Abdullah Al Daboos, director 
general of Emirates Post, 
said: "We believe that posts 

need to reinvent themselves 
in order to survive in today's 
competitive marketplace. 
Emirates Post has therefore 
devised a business strategy 
that will see it entering new 
areas, such as logistics, 
cargo, financial services 
and others." 
 
He further added: "Last year 
we had diversified in differ-
ent areas and the Dh48 mil-
lion acquisition of 60 per cent 
majority stake in Wall Street 
Exchange has been very suc-
cessful which also marked 
our entry in the financial 
services. Emirates Market-
ing and Promotions (EMP), 

providing integrated solu-
tions in direct marketing and 
promotions is another area 
of diversification and the 
launch of this new initiative 
is to build a strong under-
standing of the postal corpo-
ration and the services it of-
fers." 
 
He was speaking to Khaleej 
Times after announcing the 
launch of Golden and Plati-
num Millionaire limited edi-
tion stamp packs which of-
fers collectors the chance to 
win great prizes and become 
millionaires.” 
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From the Statute of ICPFSB—2005 Brasov’s meeting 

“The ICPFB has the following objectives: 

 - to contribute to the realisation of the strategy of the UPU in the business field;  

 - to collaborate with the UPU to rejoin the common objectives and to improve the relations between the member countries 
and between them, the UPU and the other international organizations; 

 - to represent and support at the UPU and other international organizations the demands of the different members to es-
tablish collaboration relations and development on the business basis; 

-  to facilitate the exchange of experience and the best practice among members;  

-  to take into account needs of the customers and of the markets from the business and marketing field; “ 

INTERNATIONAL COMMISSION FOR POSTAL FINANCIAL SERVICES & BUSINESS            
/ICPFSB/ 

Please visit us at:  
www.icpfsb.org 

Postal address:  -  SC Bancpost SA                             

Sediul Libertăţii 

Bd. Libertăţii nr. 18-20,                           

Bl. 103-104, Sector 5,                    

050706 Bucureşti,                       

România 

SC Bancpost SA - Sediul Central 

Sediul Vitan 

Calea Vitan 6-6A, Sector 3,                          

031296 Bucureşti,                                         

România 

The coming Agenda:     

 
 
 

9 - 20 October 2006, Bern 
                                                                        

UPU Council of Administration  
 

14 - 16 November 2006 - Dubai 
 

UPU Strategic Conference 
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